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Clean Canada is the marketing 
vehicle of ISSA Canada and is 
circulated to all ISSA Canada 
members. The e-newsletter is 
intended to provide news and 
views from the industry, as well as 
highlight upcoming educational 
opportunities and networking 
events being held across Canada. 
Clean Canada is published four 
times per year – Winter, Spring, 
Summer and Fall. 

ISSA Canada is the body formed by 
the merger of ISSA, the worldwide 
cleaning industry association, and 
the Canadian Sanitation Supply 
Association (CSSA) in May 2017. 
The purpose of ISSA Canada is to 
provide the industry and its mem-
bers with a high degree of profes-
sionalism, technical knowledge and 
business ethics. 

ISSA Canada’s mission is to reach 
out to all sectors of the Canadian 
cleaning industry in order to unify 
the nation’s cleaning community, 
and increase the appreciation for 
cleaning as an investment in hu-
man health, the environmental and 
an improved bottom line. 
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It’s been two long years and ISSA 
Canada is extremely excited to once 
again reunite – in-person – with 

the industry during the 2022 ISSA Show 
Canada being held June 8 and 9 at the 
Metro Toronto Convention Centre, in 
downtown Toronto.

No longer just a sundry duty, the fo-
cus on cleaning and disinfection has tran-
scended industries of  all scopes who have 
the common goal of  keeping building oc-
cupants and employees safe. To say that 
ISSA Canada has come closer to its goal 
of  “changing the way the world views 
cleaning” is perhaps an understatement. 
The industry has taken huge strides, but 
the mission carries on as we venture into 
what has been defined as the new normal.

With the theme of  “Re-Set for the New 
Clean,” this year’s event will focus on the 
transformation experienced over the past 
two years, and look forward to the next 
chapter that lies ahead.

In addition to a full trade show floor, 
ISSA Show Canada promises an educa-

tional itinerary developed by vetted pro-
fessionals representing all facets of  the 
sanitary maintenance and supply industry. 

Where do we go from here? Find out dur-
ing the show’s kick-off  session at 10:30 
a.m. on Wednesday, June 8. Open to rep-
resentatives from all sectors including  
facility management, building owners, fa-
cility service providers and more, this ses-
sion will take a deep dive into the journey 
beyond COVID. 

The last two years have certainly been 
challenging for building service contrac-
tors (BSCs) who were required to combat 
an unseen enemy with depleted work-
forces and constantly changing cleaning 
protocols. But now there are many new 
obstacles that must be faced. Whether 
it’s attracting workers into the industry, 
managing turnover, providing education 
and training, or understanding the overall 
perception of  what cleaning and disinfec-
tion is – these are all serious issues that 
will be highlighted and addressed during 

continued on page 3 »
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Five Surprising Strategies 
for Recruiting Workers

E very business owner will tell you they are having 
problems recruiting workers. Because of  this, em-

ployers must get creative.
Many employers are still recruiting workers the way 

they did years ago. Well, here’s some breaking news: Those 
old ways don’t work anymore.

So, how should we be recruiting workers today? Here 
are five surprising ways that are proven to be effective:

THINK GREEN
Sustainability and green cleaning pioneer Steve Ashkin 

says that when recruiting younger workers, remember this 
is the most environmentally conscious generation in the 
nation’s history. “Younger workers will be more interested 
in working for a company when they know it is green and 
sustainability focused.”

HAVE A MISSION STATEMENT
Traditionally, a mission statement is designed to help 

current workers understand a company’s goals and purpose. 
However, mission statements also help when recruiting new 

By Robert Kravitz

continued on page 6 »

this session.
Comprised of  key 

representatives from 
both the BSC and facil-
ity management sectors, 
this panel event will delve 
into the issues as they af-
fect both sides of  these 

come to the forefront as we navigate 
through the pandemic. Since it has been 
determined that SARS-CoV-2 is indeed 
an aerosolized virus spread via airborne 
droplets, it’s even more important to en-
sure good air quality be a main tool to 
mitigate the risk of  spreading the virus.  
Based on a peer-reviewed paper written 
by Paul Meechan and session speaker, 

« continued from page 2

Dr. Mark Hernandez (on behalf  of  the 
Global Biorisk Advisory Council, a Divi-

parallel sectors. The panelists will provide 
their professional insight to look for so-
lutions, develop a successful game plan 
and determine a solid path forward as we 
venture into the future.  

Another major obstacle facing the 
industry has been challenges surround-
ing the supply chain. On June 8, at noon, 
Tom Fournier, of  Shade’s Mills Group, 
will moderate a panel discussion featur-
ing senior management from the distri-
bution, manufacturing and building ser-
vice contractor sectors. “Valuing the Role 
of  Distribution in the Cleaning Supply Chain” 
will see these professional panelists ex-
amine the trends and talk about the cur-
rent – and future – state of  distribution. 

Indoor Air Quality (IAQ) is yet an-
other common talking point that has continued on page 12 »

https://restoroxdisinfectants.ca/
https://www.investopedia.com/terms/m/missionstatement.asp
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ISSA Hygieia Network Canada Region Hosts 

Cupcakes, Cocktails 
& Connections Event
The ISSA Hygieia Network Canada 

Region hosted its first Cupcakes, 
Cocktails & Connections in-person net-
working event on Monday, April 25 at 
Apple Cleaning Supply in Calgary, AB.

Sponsored by Dustbane Products 
Ltd. and Apple Cleaning Supply, the 
event provided an opportunity for ladies 
representing all sectors of  the industry 
to network with colleagues, share their 
stories, and learn about the ISSA Hygieia 

Network and the programs it offers. Ad-
ditionally, guests were able to indulge in 
some sweet Pablo cheesecake treats and 
as well as sip a glass of  wine. 

Guest of  honor, Jackie Kozina was 
recognized for her 45 years of  industry 
service. Jackie shared some of  her special 
memories and enjoyed learning from oth-
ers about their experiences.

The intimate and interactive event was 
enjoyed by everyone who attended. 

Sponsored by:

ISSA Hygieia Network 
Connects Canadian 
Cleaning Industry 
Professionals 
with New Online 
Community

ISSA Hygieia Network, an ISSA 
Charities™ signature program 

dedicated to the advancement and 
retention of  women in the cleaning 
industry, has launched a regional 
community for cleaning industry 
professionals in Canada. The lat-
est of  eight regional communities, 
professionals living or working in 
Canada are invited to join the re-
gional group on LinkedIn to con-
nect and network with local peers. 

“We’re thrilled to add the Canada 
region to our community groups,” 
said Laura Craven, Vice President, 
Marketing & Communications at 
Imperial Dade. “Our Canadian 
members are already engaged in the 
Hygieia community, and the new re-
gion will provide a space for them 
to connect directly with one another 
and expand their networks.”

“The sanitary maintenance and 
supply industry in Canada has cer-
tainly seen the number of  inspira-
tional, professional women increase 
significantly over the years,” said 
ISSA Canada Executive Director, 
Mike Nosko. “We’re so excited to 
now be able to provide them with a 
space to connect and network with 
peers through the Hygieia Network. 
I am confident this community will 
definitely be embraced by women 
across the country.” 

ISSA Hygieia Network launched 
the regional community groups 
in 2021 to facilitate networking 

continued on page 6 »

INDUSTRY EVENTINDUSTRY EVENT
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COVER STORY

Redefining Redefining 
Cleaning Cleaning 

for Healthfor Health

This article identifies some of  the 
key performance indicators that facility 
and contract managers should consider 
so they can objectively measure cleaning 
performance to truly clean for health.

(1)  Measuring the performance of  
routine surface cleaning

• Challenge: Far too often, cleaning 
performance is determined by meeting 
task and frequency requirements, using 
only visual inspection to measure perfor-
mance. This needs to change because it 
is often the things we cannot see, such 
as viruses, bacteria, spores, dust contami-
nated with pesticides, insect droppings, 
and other contaminants that can harm 
health.

• Solution: The U.S. Green Building 

Council (USGBC) recently developed a 
resource to help facilities use ATP meters 
and other devices for measuring the actu-
al amount of  soil remaining on a surface 
in a way that is easy to use and cost-effec-
tive. See this resource at issa.com/usgbc.

(2)  Measuring when mop bucket wa-
ter should be changed

• Challenge: The traditional approach 
to changing mop bucket water is based 
on replenishment after a set number of  
rooms and has little to do with the actual 
level of  soil in the water. When water is 
dirty, cleaning personnel are just spread-
ing contaminants. 

• Solution: Turbidity meters are de-
vices routinely used to monitor water 
quality. These monitors can be adapted 

by the cleaning industry to objectively 
determine when mop bucket water needs 
to be replenished to minimize cross-con-
tamination and to truly clean for health. 

(3)  Measuring concentrated disinfec-
tants for proper dilution

• Challenge: Disinfectants are essential 
to protect health, and using concentrates 
diluted on-site reduces cost and environ-
mental impacts compared to ready-to-use 
products. These dilution control devices 
can be extremely inaccurate, resulting in 
a use-solution that has too little active in-
gredients to perform against pathogens ef-
fectively, or too much concentrate, which 
wastes money and increases health and 
environmental impacts.

• Solution: Test strips are readily 
available (even Walmart sells them) that 
test the concentration of  active ingredi-
ents in common disinfectants, such as 
quats, chlorine, and hydrogen peroxide. 
These test strips are easy to use and inex-
pensive (under five cents each). Consider-
ing the importance of  disinfectants when 

Four Metrics for Measuring Cleaning Performance

CC leaning for health is a concept well accepted in the profes-
sional cleaning industry. Yet there are few objective mea-
sures to determine if  we are, in fact, cleaning for health or 
just cleaning for appearances. This is especially true for non-
critical facilities, such as office buildings, schools, retail, 

lodging, and more.

By Stephen Ashkin

https://www.usgbc.org/resources/green-cleaning-guidance-safety-first-pilot-credit-cleaning-and-disinfecting-your-space
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Redefining Cleaning for HealthRedefining Cleaning for Health « continued from page 5

« continued from page 4

cleaning for health, it only makes sense to 
objectively measure the amount of  active 
ingredients in these products.

(4)  Measuring floors for slipperiness
• Challenge: According to the U.S. 

Consumer Product Safety Commission 
(CPSC), floors and flooring materials 
contribute directly to more than two mil-
lion fall injuries each year. While slips and 
falls do not constitute a primary cause of  
fatal occupational injuries, it is important 
to note that they represent the primary 
cause of  lost days from work. 

• Solution: Coefficient of  slip or fric-
tion devices can objectively measure the 
conditions of  floors to protect occupant 
health and reduce liability. Let’s get these 
devices out of  the laboratory and into fa-

cilities where they can identify potential 
problems,  whether caused by the floor-
ing material, floor coating or ineffective-
cleaning for appearances, resulting in slipperi-
ness due to excessive detergent residue, 
moisture, dust, ice melt, etc.

The Centre for Green Cleaning and 
Sustainability (TC4GCS) is currently de-
veloping strategies to provide quantita-
tive, reliable, repeatable and reportable 
results, and the appropriate corrective 
actions to truly clean for health. Share com-
ments and resources at TC4GCS.org. 

- Stephen P. Ashkin is president of  The Ash-
kin Group, a consulting firm specializing in 
green cleaning and sustainability. He can be 
reached at steve@ashkingroup.com. 

SOURCE: ISSA Today

« continued from page 3

Five Surprising Strategies 
for Recruiting Workers
workers. The potential hire wants to 
know the goals and values of  the com-
pany they may be working for.  A mis-
sion statement expresses those values.

ENCOURAGE EMPLOYEE-
GENERATED SOCIAL MEDIA

Ask current staffers to ‘like’ com-
pany posts and post their own com-
pany posts on different social media 
platforms. Potential hires check out a 
company’s social media to learn more 
about them, and positive posts en-
courage them to join the team. And 
by the way, LinkedIn offers tips on 
recruiting workers using social media. 
Check it out here: The Recruitment 
Video Playbook / LinkedIn Talent 
Solutions.

CREATE A “WHAT IT’S LIKE 
TO WORK HERE” VIDEO

Companies such as Apple create 
videos discussing their company cul-
ture, what the company expects of  
their employees, and what the compa-
ny looks for when hiring new people. 
Creating a video helps weed out those 
that have second thoughts about your 
company while encouraging others 
to join you. These videos can prove 

ISSA Hygieia Network 
Connects Canadian 
Cleaning Industry 
Professionals
and sharing of  resources between 
cleaning industry professionals via 
LinkedIn, and in-person programs 
and events. In addition to ISSA 
Hygieia Network Canada Region, 
communities are available for the 
Midwest, Mid-Atlantic, New Eng-
land, Southwest, Pacific West, 
Rocky Mountain, and Southern re-
gions of  the United States. 

“By providing networking op-
portunities, ISSA Hygieia Network 
works to create a more diverse and 
inclusive industry where every-
one has the chance to succeed,” 
said Linda Silverman, President 
at Maintex. “The addition of  the 
Canada regional group will increase 
our membership, and participation 
in our mentoring program, educa-
tional conferences and webinars 
that support women seeking to 
grow their careers.”

“There is no better time to be a 
part of  this amazing industry,” said 
Shannon Hall, Vice President of  
Sales at Dustbane, and captain of  
ISSA Hygieia Network Canada Re-
gion. “We are proud to help women 
in Canada have a voice, and be part 
of  continuing to grow and develop 
within the sanitation and hygiene 
community through the Hygieia 
Network. I am looking forward to 
helping support Hygieia in Canada, 
and growing our membership in 
the regional community.”

Professionals can join the re-
gions for free to share resources, 
and discuss topics related to the 
cleaning industry and diversity, eq-
uity and inclusion. Members can 
also attend “Meet & Greet” events 
hosted virtually and in-person 
throughout the year. 

To join your regional communi-
ty, visit hygieianetwork.org/online-
networking-community. 

Become an ISSA Hygieia Net-
work member at hygieianetwork.
org/join. 

amazingly effective when recruiting 
workers. 

LOOK FOR WORKERS FROM 
NICHE SOURCES

Try recruiting workers from or-
ganizations that support veterans or 
people with disabilities, to name just 
two. Without these people, my three 
contract cleaning businesses would 
have never succeeded.

- Robert Kravitz is with AlturaSolu-
tions, a 20-year-old communications 
company that promotes Influencers and 
Thought Leaders, promoting the value 
of  their expertise, products, and services.  
For more information, visit www.altur-
asolutions.com.

https://www.issa-canada.com/en/654-issa-hygieia-network-online-networking-community
https://www.issa-canada.com/en/651-issa-hygieia-network?_ga=2.69074833.1892477957.1646670789-305034110.1544785986
https://tc4gcs.org/
https://www.issa.com/media/issa-today-media
https://business.linkedin.com/talent-solutions/resources
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Jela Rados  
Kozina (Jackie)
Cleaning Industry Legend Celebrates 45 Years!

continued on page 8 »

By Shannon Hall

It started with a mop, a bucket and 
a McDonald’s. Jela came to Canada 
in 1976 with a passion and a dream 

to raise her family with all the security and 
comforts that Canada had to offer. At that 
time, Croatia was under a communist re-
gime and fleeing was her only chance for 
freedom. Jela and her husband packed up 
their small children and headed to Canada.

Jela quickly found work cleaning a 
McDonald’s at night. It was a gruelling, 
greasy job, where she was treated with no 
respect, no benefits and very little pay. 
She felt non-existent, and knew there had 
to be a better life for her and her fam-
ily. She was determined to succeed. Be-
ing a major fan of  Jackie Kennedy, Jela 
channelled Jackie’s spirit and tenacity, and 
quickly become known as Jackie, the co-
owner of  AMPM Cleaning.

Jackie founded the business with her 
husband, and quickly picked up con-
tractors for cleaning libraries and other 
municipal buildings. Jackie cleaned, col-
laborated and connected with clients, 
continuously growing the business. It 
was tough work, but she found her stride 

RECOGNITIONRECOGNITION

quickly. Jackie often found herself  work-
ing night and day. With a third child on 
the way, growth was the only option.

Jackie was known to be meticulous 
when it came to cleaning and set a stan-
dard that would be difficult for others to 
achieve. She had been building a reputa-
tion, a team and expertise. As a working 
mom, Jackie knew how tough it was to 

I SSA Canada is 
pleased to an-

nounce the release
 of  its 2022 Mem-
bership Directory.
Featuring all 
Canadian mem-
bers from coast-
to-coast, the 
membership 
directory now provides a valuable 
resource for buyers of  sanitary 
maintenance products and services 
to purchase from the professional, 
reliable companies who comprise 
ISSA Canada.

ISSA Canada is the resulting 
body formed by the merger of  
ISSA, the worldwide cleaning in-
dustry association, with the Cana-
dian Sanitation Supply Association 
(CSSA) in 2017.

With a goal of  changing the way 
the world views cleaning, the pur-
pose of  ISSA Canada is to provide 
a high degree of  professionalism, 
technical knowledge and business 
ethics within the membership in 
Canada. Representing the leading 
product/service providers in the 
industry, the association promotes 
a greater public awareness and 
understanding of  sanitary main-
tenance principles, while contrib-
uting to improved public health 
and environmental awareness in 
Canada.

Know who you’re buying 
from… buy from an ISSA Can-
ada member! 

NOW AVAILABLE!

ISSA Canada 
Releases 2022 
Membership 
Directory

»

«
ISSA Canada 2022 Membership Directory   l   1

MembershipDirectory 2022

»

«

DOWNLOAD NOW!

Tel: (905) 665-8001   l   Toll Free: (866) 684-8273
www.issa-canada.com

https://www.issa-canada.com/images/Membership_Benefits/2_ISSA_Canada_Membership_Directory_April_2022.pdf
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« continued from page 7

As we head toward the of-
ficial two-year mark of  the 

global pandemic, many workers 
are now returning to the office at 
least some of  the time. While a 
CNBC Study in the United States 
found that almost half  of  all work-
places returned to a hybrid model 
of  in-person and remote work by 
the end of  2021, it also found that 
employee wellness and health is a 
top priority for most companies. 
As companies continue to wel-
come employees into their offices 
at least some of  the time in 2022, 
we’d like to share our top tips for 
office cleaning practices to limit the 
spread of  infection or the possibil-
ity of  an outbreak – either of  COV-
ID-19, the flu or the common cold. 

MAKE HANDWASHING A HABIT
Handwashing is the most impor-

tant thing your workers can do in 
the office to stop the spread of  in-
fection. Practicing consistent hand 
hygiene has always been one of  the 
most important steps we can take 
in preventing infection. Not only 
do dirty hands contribute to dirty 
surfaces, but also cell phones in the 
workplace are a major source of  
infection spread. Ensuring all em-
ployees have access to handwashing 
product and educational materials 
will help to keep cell phones clean, 
and limit the spread of  germs. 

Education is key. Find a hand-
washing program that has signage 
and education materials to make 
this easier on you. Make sure you 
post signs inside and outside of  re-
strooms, by any space where food 
is consumed, and include hand-
washing information and remind-

Cleaning 
Practices in a 
Shared Office 
Space

CLEANING PRACTICES

manage a career, family and day-care so-
lutions. There were many times when she 
would bring her kids to work when day 
options would fall apart. She taught her 
kids the value of  hard work. She was all in 
and could relate to the struggle of  work-
ing mothers who needed to do it all.

Jackie was scrappy, and did what it took 
to make ends meet for herself  and her 
children. Times were tough, things were 
lean, and money was tight. Jackie knew 
she couldn’t give up on her dream of  a 
better life. Through strength and deter-
mination, Jackie was able to make things 
happen and founded her own company 
– Jackie’s Cleaning Service. In 1992, she 
dug into her entrepreneurial spirit and 
hustled to get every contract she could. 
She wanted to show her children that you 
can do – and have – whatever you want, 
you just need to work for it. 

Suddenly single and successful, Jackie 
met John. While it’s been said that it was 
“janitors love at first site,” Jackie knew 
she’d met her match. Both Jackie and John 
had a passion for the cleaning industry and 
realized that there was a gap in the market. 
A gap they certainly could fill. It was dif-
ficult for cleaners to get supplies, get ad-
vice and create better business. They knew 
they could help. Together, they founded A 
Apple Cleaning Supplies in Calgary. 

A Apple Cleaning Supplies was known 
as the place to go for commercial and 
residential cleaners. A Apple was known 
for opening earlier to help customers get 
a start to their day-time cleaning and stay-
ing open late for the night-time cleaners 
who needed last minute supplies. Jackie 
could be found working in the store, al-
ways with a smile, a fresh cup of  coffee, 
and expert advice on all things cleaning 
for anyone who needed it. Customers 
would seek her out when they had their 
biggest cleaning challenges, business 
challenges or just needed a friendly ear. 
There wasn’t a stain Jackie couldn’t solve! 
She had literally turned rags into riches. 
“Riches” to her means family and friends. 
Her smile was infectious. She lit up the 
room just by being in it and she couldn’t 
have been happier.

Her young sons came to work in the 
business as they learned the ropes with 
Jackie and John. They did everything 
from clean toilets, strip the floors, stock 

the shelves, and learn how to help cus-
tomers solve their toughest cleaning chal-
lenges. Even her youngest son, Tomis,  
was preparing to join the family business 
at the young age of  12. There was a job 
for everyone. Her dream was suddenly 
reality. She’d made her way. 

Unfortunately, thdream turned into 
tragedy when her eldest son, Anton, 
passed away. Jackie was heart-broken, 
and struggling to keep life and the busi-
ness going. As a parent, now faced with 
their worst nightmare, Jackie and John 
picked up the pieces and continued to 
forge on. It was what they needed to do 
to support their children. Jackie’s cus-
tomers provided her with solace and 
helped to keep her spirits high when the 
darkness of  the days would set in. They 
had become family.

Not a day goes by that she doesn’t 
think about Anton. Perhaps he has been 
her silent cheerleader allowing her to 
continue to build and grow what is now 
known as Apple Cleaning Supply.

Apple Cleaning Supply has continued 
to grow year over year, and Jackie is now 
ready to celebrate her success. Forty-five 
years in an industry that has made her 
dreams comes true. Her son, Tomis, is 
now running the business. When asked 
his thoughts on his mother’s journey, 
sacrifice and success, he had this to say: 
“Mom, I want to Thank you for all you’ve 
taught me. I have learned everything from 
you and many other women in the indus-
try who, without Apple Cleaning Supply, 
would be nothing.”

Jackie has been an inspiration to women 

Cleaning Industry Legend Celebrates 45 Years!

continued on page 12 »

By Allen Halstead, U.S. Director of 
Sales, Charlotte Products Ltd.

continued on page 10 »

https://www.cnbc.com/2021/07/08/how-many-workers-will-be-returning-to-offices-and-how-often.html
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All Consuming – 
Why Ethical Sourcing is so Crucial

SPECIAL FEATURE

continued on page 10 »

By Cameron Cooper

Spikes and troughs in product demand aside, Greg Crisp is 
adamant there will be one constant in the cleaning consumables 
space this year – more ethical sourcing of  products. The sector 
manager – facility management for Bunzl Australia & New Zea-
land says at a time when the Modern Slavery Act is forcing busi-

nesses to assess workplace conditions, the public and consumers increasingly 
want to know if  a product has been imported or locally manufactured.

“And if  it’s imported, where is it from 
and does it adhere to ethical sourcing 
standards?” Crisp said.

“It’s much more educated procure-
ment and supply chain now.”

Bunzl distributes a massive range of  
cleaning equipment, chemicals, and jani-
torial and washroom supplies, as well as 
safety and PPE gear. 

According to Crisp, during the pan-
demic, the company has adopted a 50:50 
split between imports and local products 
to help ensure supply-chain speed and 
integrity.

“That means supporting local indus-
tries more because we know the quality 
is good, and we know that the speed and 
the coverage is there,” he said.

With contract tendering, customers 
are also seeking more information about 
product quality and sourcing.

“So, we do audits, we do checks and 
everything is in place with our inventory,” 
Crisp said.

SUPPLY-CHAIN 
CHALLENGES TO PERSIST

As orders of  general cleaning prod-
ucts and accessories such as disinfectants, 
sprays, wipes and microfibre cloths rise 
in response to higher hygiene standards, 
supply-chain disruptions remain prob-
lematical.

Accord Australasia is the peak body 
representing the hygiene, personal care 
and specialty products industry in Austra-

lia. Its members have reported a lack of  
availability or significant delays in getting 
some critical ingredients and packaging 
components, as well as cost increases for 
consumable products.

“Regrettably, this is an ongoing and 
multi-faceted problem for Australia, not 
only related to necessary component and 
product imports and associated maritime 
logistics, but also on-shore transport and 
warehousing,” said Bronwyn Capanna, 
Accord’s executive director.

She says increased inventory holdings 
to offset demand stresses have contrib-
uted positively and negatively to the situ-
ation, while labour shortfalls have been 
exacerbated by the most recent Omicron 
wave of  the pandemic.

“None of  these elements have specific 
short-term fixes,” she said.

According to Capanna, such challeng-
es have been accompanied by significant 
changes in the regulatory space, includ-
ing the replacement of  the National In-
dustrial Chemicals Notification and As-
sessment Scheme (NICNAS) with the 
AustralianIndustrialChemicals Introduc-
tion Scheme (AICIS), which is now the 
national regulator of  the importation and 
manufacture of  industrial chemicals.

“Another impact felt by the Accord 
team and members has been the ongoing 
loss of  face-to-face relationship building, 
networking and training opportunities,” 
she said.

To offset this problem, Capanna said 
Accord has pivoted to online delivery of  
such events and discussion workshops 
for members that facilitate dialogue with 
a broad range of  external stakeholders.

At ACCO Brands, a leading manufac-
turer and distributor of  cleaning chemi-
cals, janitorial supplies and general office 
products, brand manager Ben Antecki 
said shortages of  labour, transport and 
shipping palettes have also been an issue 
for its business. 
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To offset supply-chain issues, ACCO  
Brands has tried to ensure that it has surplus 
stock on hand when possible. Close commu-
nication with clients to manager their sup-
ply expectations has been critical, too.

“They’ve heard a lot about the supply-
chain challenges,”Antecki said. “In some 
ways it helps lessen the impact because it 
confirms that it’s a widespread issue, and 
not just a problem for a particular busi-
ness or industry.”

HYGIENE STANDARDS 
DRIVE DEMAND

In response to stricter hygiene de-
mands, and greater soap and hand towel 
use in many facilities, Bunzl has seen a 
dramatic increase in the use of  its clean-
ing consumables during COVID-19. 

According to Crisp, service providers, 
facility managers and asset owners are 
showing more interest in the hygiene and 
environmental performance of  cleaning 
dispensing systems, including where they 
are sourced and manufactured.

Some have also found that liquid soap 
reservoirs are a honey trap for vermin 
and bacteria, so they are switching to 
pod-style solutions.

“You’re replacing the pods regularly, 
so you’re also replacing the mechanisms 
regularly and there’s no chance of  bacte-
rial growth,” he explained.

Bunzl has also observed “bubbles” 
in demand for products such as masks 
and gloves in the past 18 months, while 
the requirement for PPE gear has been 
strong and consistent.

As part of  consumers’ demands for 
the best hygiene systems available, Crisp 
said that there has also been a shift to 
environmentally-friendly products with 
GECA or Green Seal certification.

“And they’re not just asking for them 
for members of  the public who may 
be coming in and out of  their facilities, 
they’re making sure they have them avail-
able for their staff  and clients.”

The rationale is that better hygiene 
standards can also result in less sick leave 
for employees and better retention rates.

According to Antecki, with ACCO 
Brands’ range of  microfibre cloths for 
use in homes, offices and other facilities, 
there is a growing desire to adopt indus-
try-standard colour coding as a means of  
preventing cross-contamination.

For example, blue cloths are designat-
ed for general cleaning, yellow cloths for 
infectious areas, green cloths for kitchens 
and red cloths for washrooms.

“Consumers are becoming savvier 
with colour coding,” Antecki said. “In 
the past people might have used one 
sponge around the office, and that one 
sponge did it all – the dishes, the tables, 
the benches and the microwave.”

Accord notes that the decreased use of  
many commercial spaces, such as office 
buildings and hospitality venues, at the 
height of  COVID-19 lockdowns sup-
pressed the market for some cleaning 
agents and disinfectants. 

By contrast, good hygiene remained 
the cornerstone of  safe healthcare and 
food production during the pandemic.

“We anticipate that the market for 
cleaning and hygiene in these sectors will 
likely continue to increase,” Capanna said.

“And it’s anticipated that the demand 
for cleaning agents, disinfectants and 
hygiene products for all sectors will re-
bound and grow in 2022 as life gradually 
– hopefully – returns to a new normal.”

SUSTAINABLE PACKAGING 
IN THE SPOTLIGHT

The other big issue in the cleaning con-
sumables space is sustainable packaging.

With Australia’s 2025 National Pack-
aging Targets emphasising the need for 
a shift towards reusable, recyclable and 
compostable packaging, many eyes will 
be on the cleaning and hygiene industries’ 
response to such changes.

The Australian Packaging Covenant 
Organization (APCO) has launched the 
Collective Impact report, an analysis of  
Australia’s progress towards the targets. 

In addition to calling for a collab-
orative effort from all industry players, 
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ers in office communication like 
employee newsletters.

CLEAN, THEN DISINFECT
Many offices have bottles of  

disinfectant everywhere, available 
for training cleaning personnel as 
well as any random office worker 
to spray. This is something that be-
came popular during the pandemic 
as we all felt worried about the 
spread of  germs, and deferred to 
the strongest products on the mar-
ket to “kill” germs at will. 

Now that we understand more 
about how to prevent the spread of  
COVID-19, we can take it easy on the 
indiscriminate use of  disinfectant. In-
stead, we should practice thoughtful 
and careful disinfecting methods that 
include following the Five Critical Se-
curity Elements of  Disinfection.

One of  the important steps in 
safe disinfection is knowing the 
difference between cleaning and 
disinfecting. Cleaning removes 
germs and soil from a surface us-
ing a mild detergent and water. 
Disinfecting kills germs on sur-
faces using a chemical that is certi-
fied to kill specific types of  germs. 
If  you do not need to disinfect a 
surface because it is not high-touch 
or has not come into contact with 
a known infection, cleaning alone 
will suffice. If  you are disinfecting 
a surface because it is a high-touch 
surface or is suspected to have in-
fection, then you should clean the 
surface before disinfecting to en-
sure your disinfectant is effective.

COLOUR CODE YOUR 
CLEANING SYSTEM

If  your office is not already co-
lour-coding its cleaning tools, then 
2022 is the year you should start. 
Microfibre cloths are an excel-
lent choice for cleaning tools and 
they often come in batches that 
are already colour-coded to make 
implementing  a system at your of-
fice simple. Colour coding reduces 

Cleaning Practices in 
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https://charlotteproductsblog.com/2020/11/17/the-five-critical-security-elements-of-disinfecting/
https://charlotteproductsblog.com/2020/11/09/disinfecting-to-the-detriment-of-cleaning/
https://charlotteproductsblog.com/2021/10/04/why-microfiber-is-a-better-cleaning-tool/
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APCO identifies the actions re-
quired within the three core areas 
of  activity in sustainable packaging 
– packaging designed for circular-
ity, improved collection and recy-
cling systems, and expanded mar-
kets for used packaging.

At Accord, Capanna said that 
many members are taking decisive 
steps to cut their packaging waste, 
including increasing recycled plas-
tic content, decreasing packaging 
volume and upping the use of  reus-
able and refillable containers. Some 
companies have also successfully 
partnered with external organisa-
tions to minimize their packaging 
waste footprint.

“But there is also a strong sense 
that, although most companies are 
using recyclable plastic packaging, 
the Australian recycling system is 
not yet able to process the volumes 
that could technically be recycled,” 
Capanna said.

She adds safety and perfor-
mance are paramount for Accord’s 
member companies and drives their 
decision-making on packaging. As 
such, compliance with regulations 
to ensure the safety and quality of  
products in both transport and use 
are important and non-negotiable.

For example, containers for 
products that are caught up by dan-
gerous goods transport legislation 
are required to pass a drop test, 
which – at present – necessitates 
the use of  plastic and also limits 
the amount of  recycled content to 
a 20 to 25 per cent threshold be-
fore the container fails.

“Technological advances are nec-
essary before this can change,” Ca-
panna said.

ACCO Brands is progressively 
making the switch to carded packag-
ing instead of  polybag packaging, as 
well as stamping products with clear-
er recycling instructions.

Antecki said the business is also 
challenging its international suppli-
ers, in particular, to “think differ-

Why Ethical Sourcing 
is so Crucial

cross contamination because your clean-
ing workers can easily identify which 
cloths to use for which types of  surfac-
es. The industry standard colour coding 
system will use red cloths for high-risk 
areas, yellow for bathroom, blue for gen-
eral purpose cleaning and green for food 
service. Colour coding also makes train-
ing new workers easier, which can come 
in handy as we continue to face a labour 
shortage in the industry in 2022. 

SKIP THE FANCY MISTERS, 
FOGGERS & SPRAYERS

The pandemic introduced many fan-
cy new devices to the cleaning industry. 
From foggers to misters and even drones, 
we’ve seen a plethora of  new technology 
being used in office settings in an attempt 
to distribute as much disinfectant or 
cleaning product as possible. This type of  
delivery method, if  not used carefully, can 
be considered a form of  what many in 
the industry refer to as “hygiene theatre.” 
That is a way many make a grand show 
of  cleaning and disinfecting to show to 
building occupants they are cleaning, 
while it may not actually be focusing on 
the cleaning and disinfecting itself.

We recommend a pump-up sprayer as 
the best method for delivering cleaning 
and disinfecting products in your office 
setting. These are not only more cost ef-
fective, but they are also more efficient. 
Following the Five Critical Security Elements 

of  Disinfection mentioned earlier in the 
article, are the real key to cleaning and 
disinfecting your office safely. Skip the 
fancy equipment and read the label, dilute 
properly, pre-clean, respect the dwell time 
and use a potable water rinse on food ser-
vice surfaces.

ADHERE TO PROTOCOLS
We now know so much more about 

how to limit the spread of  COVID-19 
than we did in 2020 when offices closed 
down. We know that masking, physical 
distancing, ventilation and vaccination 
work together effectively in preventing the 
spread of  the virus. Plus, many of  these 
measure – link masking – are quite effec-
tive at limiting the spread of  other illnesses 
including influenza. By keeping these pro-
tocols in effect in your office you can help 
your employees return to in-person work 
safely and keep productivity high.

As offices remain open and variants 
of  COVID-19 continue to contribute to 
waves of  infection, it will be important to 
keep up with cleaning practices to keep 
your business operating. Your employees 
will be glad to know you’re paying atten-
tion to their health and protecting them. 
So, as you follow these best practices, 
remember to let them know what you’re 
doing. It will give them peace of  mind, 
and help everyone to feel calm and carry 
on in 2022 and beyond.   

SOURCE: Charlotte Products Blog

Cleaning Practices in a Shared 
Office Space  « continued from page 10

https://charlotteproductsblog.com/2021/08/23/there-is-a-right-way-and-a-wrong-way-to-clean-and-disinfect/
https://charlotteproductsblog.com/2022/03/14/cleaning-practices-in-a-shared-office-environment/
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CALENDAR

May 18:  Noon to 3 p.m. (EDT) – 
Cleaning Management Institute 
(CMI) Online Accredited Auditing 
Professional Virtual Certification. Click 
here for more information.

May 19:  2 to 3 p.m. (EDT) – ISSA 
Hygieia Network Webinar - Creating 
Your Personal Brand: Managing Your 
Work, Life, and Creating a Professional 
Balance. Click here for more information.

May 25:  Noon to 2 p.m. (EDT) – ISSA 
Hygieia Network Conference - If Not 
You, Who? How to Crack the Code of 
Employee Disengagement. Click here for 
more information.

June 7:  9 a.m. to 4:30 p.m. (EDT) – 
ISSA CIMS Certification Expert (C.C.E.) 
Workshop - Held in conjunction with 
ISSA Show Canada. Click here for more 
information.

June 8 & 9:  ISSA Show Canada trade 
show and education conference, Metro 
Toronto Convention Centre, Toronto, 
ON. Click here for more information.

July 19 - 20:  8:30 a.m. to 4 p.m. 
(EDT) – CMI Supervisor & Management 
Bootcamp - Columbus, OH. Click here 
for more information.

October 10 - 13:  ISSA Show North 
America 2021, Chicago, IL. Click here for 
more information. 

October 12:  Canada Night networking 
event, Chicago, IL. Click here for more 
information.

OF EVENTS

« continued from page 8

sion of  ISSA), this session will address 
several options for improving indoor 
air quality in non-healthcare settings 
including schools, restaurants, gyms 
and other public spaces. The focus 
will be on harnessing air quality in an 
effort to make indoor spaces safer not 
only during a pandemic, but after the 
current crisis is behind us. 

Whatever sector you represent, the 
2022 edition of  ISSA Show Canada 
promises to offer something for every-

one. Visitors will see the latest product 
innovations on the trade show floor, 
learn about the latest trends through 
free education sessions, and catch-up 
with peers, face-to-face, during two 
networking events. Set Toronto as your 
destination on June 8 and 9 as it is the 
place to be for ISSA Show Canada.

Visit www.ISSAShowCanada.com 
for details on the education program, 
hotels, discounts on flights through 
Air Canada, and much more. 

« continued from page 3

The Show Must Go On - ISSA Show Canada 2022
in our industry and help paved the 
way. Her advice for all of  us women 
starting out is “be happy, be honest 
and put in the hard work. Care for 
the relationships with your custom-
ers, they are everything. If  you use 
these tools in business, life is much 
easier, and business is even more suc-
cessful. Every day, every year. AMEN 
SISTERS!”

Thank you, Jackie, for your 
amazing journey and inspiration. 
Wishing you all the joy you deserve 
as you celebrate these incredible 45 
years of  service. 

Cleaning Industry Legend 
Celebrates 45 Years!

ently” about packaging.
“The trend may not be moving as fast 

in other countries as it is in nations such 
as Australia and the United States. But it’s 
good that we’re starting to see some minds 
within the industry starting to look at bet-
ter ways of  shipping and packaging.”

For its GECA-certified products, 
ACCO Brands has been conducting tests 
on new, more environmentally-friendly 
chemical bottles. At the same time, it is con-
scious of  safety requirements around caus-
tic chemicals such as oven and grill cleaners.

“We need to ensure that the particu-
lar chemical won’t affect the moulding of  
the plastic,” Antecki said.

If  all goes well with the tests, he ex-
pects the new bottles to be rolled out 
later this year.

POSITIVE OUTLOOK FOR SECTOR
In such a complex health and regula-

tory environment, Capanna believes mem-
bership of  a trade association will be es-
pecially valuable for cleaning and facility 
management businesses as they navigate 
multiple challenges. She said that in addi-
tion to ongoing attention on sustainability 
issues and packaging waste, there is the 
ever-present reality of  climate change.

“Considerations around greenhouse 
gas emissions and carbon footprints will 
increasingly impact businesses. While 
cleaning and hygiene products will always 
be in demand, there is a major opportunity 
for companies to stand out by effectively 
implementing and communicating their 

innovations and sustainability initiatives.”
Capanna said that the latest health 

messaging is re-emphasising the need for 
a combination of  all control elements 
– vaccination, social distancing, masks, 
ventilation, and good personal and envi-
ronmental hygiene – as the key to infec-
tion control. 

In such an environment, Australia’s 
strong commercial, industrial and insti-
tutional cleaning and hygiene industry is 
well placed.

“Notwithstanding the challenges arising 
from disrupted supply chains due to CO-
VID-19, it is anticipated that leading busi-
nesses that can maintain a nimble, respon-
sive and customer-focused approach to 
innovation in product formulation, manu-
facturing, sourcing and packaging will stand 
in good stead in 2022 and beyond.”

Crisp is especially upbeat and says as 
well as addressing sustainability and hy-
giene issues, Bunzl will continue to focus 
on reducing costs for its customers where 
possible. With labour in the cleaning in-
dustry accounting for up to 90 per cent 
of  costs, he said it is crucial to help busi-
nesses cut their payroll. 

For example, in washrooms, simple 
changes such as having jumbo rolls of  
toilet tissue or continuous hand-towel sys-
tems can make a difference with the man-
ual handling and replacement of  products.

“There are great systems out there 
to make sure the cost of  consumables 
doesn’t increase.” 

SOURCE: INCLEAN Magazine
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